香港城市大学交流项目招生通知（2015）
一、项目简介
中央财经大学统计与数学学院与香港城市大学商学院管理科学系签署了交流合作协议。项目以每年互派学生到对方院校学习为主要形式，旨在通过这样的形式，增进彼此间的交流与合作，促进学术等多方面的协作与发展。此次交换培养的时间为：2015年9月-2016年1月。交换生应缴纳在中财的学费及所需费用，香港城市大学免除申请费用和学费，但是机票、住宿、生活费及保险等费用须自理。

二、精彩课程及学术活动
香港城市大学将提供多种英语教学课程, 学生可以在商学院各系所授课程中进行选择，一学期须修满12-18学分（约为4-6门课程）。详见附件二2014年的全院提供的英文课程列表，仅供参考。

三、选拔标准
1、学生自愿报名，统计与数学学院对申请的学生进行综合考核择优录取。
2、良好的英文水平，有托福、雅思成绩或者英语六级成绩者优先。
四、招生对象和报名方式
有意参与本项目并能够完成相关课程学习的我院学生均可报名，主要面向2013级本科生。报名时间为2014年12月25日—2015年1月15日，该项目网上报名截止时间是5月12日，请对该项目有意向的同学在此时间内提交报名表（见附件一）电子版发至电子邮箱miaoliu@cufe.edu.cn，项目联系人刘老师：13810361564。
                                                  统计与数学学院
2014年12月
附件一：
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附件二：2014年课程参考

http://www.cb.cityu.edu.hk/exchange/international_student/information
Semester A（9-12月）

	Department of Accountancy

	Accounting I

	Accounting II

	Corporate Accounting I

	Accounting and Taxation Systems in the Chinese Mainland

	Taxation and Tax Planning

	Corporate Accounting II

	Advanced Financial Accounting

	Management Accounting

	Corporate Financial Policy

	Auditing

	Living with the Unexpected and Unknown in Modern Society

	Smart Auditing for a Better Life

	Accounting in Everyday Life

	Department of Economics and Finance

	Economics I

	Financial Management

	Mathematics for Economics and Finance

	Security Analysis and Portfolio Management

	Microeconomics for Business Strategy

	Macroeconomics for Business Strategy

	Economic and Business Forecasting

	Asia-Pacific Economies

	Mergers and Acquisitions

	Corporate Finance II

	Derivatives and Risk Management

	Regulation and Management of Financial Institutions

	International Trade

	Economic Strategy and Game Theory

	Urban Economics

	Principles of Option Pricing

	Managing Your Personal Finance

	Green Economics

	Uncovering the Global Economy through News

	Department of Information Systems

	E-Business

	Information Systems Construction

	Data Management

	Information Systems Security

	Information Products and Services Design

	Multi-Channel Information Management Technologies

	User Interface Design, Prototyping and Evaluation

	Governance & Regulatory Compliance for Financial Information Systems

	Project Management & Requirements Analysis

	Outsourcing and Project Management

	Online Services Management

	Analytics for Financial Services

	Information Management for Financial Services

	Delivery Systems for Financial Services

	Innovation and Technology Entrepreneurship

	Accelerating Professional Growth on the Web

	Conducting Online Commerce in China

	Department of Management

	Management

	Strategy and Policy

	Organisational Behavior

	Human Resources Management

	Principles of Entrepreneurship

	Training and Development

	International Business

	Staff Relations and Grievance Handling

	Current Topics in Human Resources Management

	Managerial Development in Business

	Loving Work, Working to Love

	Competition and Cooperation in Diverse Contexts

	Business Ethics and Society

	Contemporary Business Workshop

	Business, Media and Society

	Business and Hong Kong Society

	Department of Management Sciences

	Quantitative Methods

	Business Statistics

	Sampling Survey

	Fundamentals of Business Logistics Management

	Statistical Computing

	SAS Programming

	Analytics using SAS

	Regression Analysis

	Design of Service Delivery Systems

	Service Quality Management

	Hospitality Management

	Electronic Logistics Management

	Enterprise Data Warehousing and Web Application

	Applied Multivariate Methods

	Statistics for Economics and Finance

	Managing Customer Service Operations

	Process Management for Service Systems

	Statistics for Economics and Financial Modelling

	Globalization and Business

	Understanding Uncertainty and Statistical Reasoning

	Department of Marketing

	Marketing

	China Business Workshop

	Marketing Research

	Consumer Behavior

	Creativity and Problem Solving in Marketing

	Marketing Intelligence

	Chinese Culture and Management

	Marketing in China

	Strategic Marketing

	Customer Relationship Management

	Services Marketing

	Advertising Management and Integrated Marketing Communications

	e-Marketing

	Fundamentals of Public Relations

	Data-centric Marketing

	Event Marketing

	Contemporary Issues in China Business

	Chinese Multinationals

	Chinese Business Decision Making

	Partnership Management in Chinese Enterprises

	Organizational and Personal Image Management

	Market Developments in China

	Sustainable Business: Doing Good Business While Doing Good

	Sustainable Development in China and Its Global Impact

	Understanding Persuasion in Everyday Life

	Department of Chinese and History

	Women's Lives in Chinese History

	Chinese Civilization - History and Philosophy


